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Deliverable Audience Purpose 
Teaser for Marketing 
– Informational 
Anyone 
Encourage people developing 
field days: organizers, 
presenters, teachers. 
Describe what a field day is 
and the Assessment Tool 
 
 
Core Content Source of Information Approx 
Length 
Explain what a field day is  “Make the Most of your Field Days” 
brochure 
 extension.umn.edu/ FieldDays 
 extension.umn.edu/FieldDays/ more.html 
1 short 
paragraph 
List components of a good field day 
 
This is a lot of information: Keep 
current 
extension.umn.edu/distribution/ 
naturalresources/xxx.html sites for 
promotion of Guide and CD and 
summarize content for this marketing 
piece? 
 Extension.umn.edu/distribution/ 
naturalresources/ DD8208.html 
 Extension.umn.edu/distribution/ 
naturalresources/components/ 
o 8208_1.html 
o 8208_2.html 
o 8208_3.html 
o 8208_4.html 
o 8208_5.html 
o 8208_6.html 
o 8208_7.html 
 Extension. umn.edu/FieldDays/ 
evaltool.html  
 http://www.joe.org/joe/ 
2004october/tt4.php 
3 - 4 
sentences 
about each 
best 
practice 
Include short (less than one minute) 
video clips of field days (2-3 video 
clips) 
Work with Stephan on snippets of existing video 
to include 
1 short 
paragraph 
Explain the assessment tool and 
observation protocol 
 “Assessment Tool and Observation 
Protocol” document 
1 short 
paragraph 
Explain why the assessment tool is 
important for field days to be 
successful 
“Assessment Tool and Observation Protocol” 
document 
 
Describe the audience of the training 
course 
Obtain content from Stephan 3 – 4 
sentences 
Link to studies (pdf files) from 
marketing page and from field days 
website (extension.umn.edu/ 
fielddays) 
 “Assessment Tool and Observation 
Protocol” document  
 Get list from Stephan 
 extension.umn.edu/FieldDays/ 
evaltool.html 
2 – 3 
sentence 
intro for link 
Link to brochure  “Make the Most of your Field Days” 
brochure 
1 – 2 
sentence 
intro for 
brochure 
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REPLACE CURRENT HOME PAGE (http://www.extension.umn.edu/fielddays/) 
WITH THE MARKETING PIECE? 
 
 
Best Practices for Field Days 
 
 
 
What is a Field Day? 
 
Health fairs, agricultural days, 
conservation days, outdoor education 
days, environmental days, and water 
festivals are all examples of field days – 
community events that bring together 
professionals, volunteers, teachers, and 
school children for a day of learning 
about their environment. 
 
A typical field day involves: 
 Students visiting an outdoor 
setting 
 
 
 Students rotating through a 
series of hands-on educational 
presentations or learning 
stations centered around a 
theme 
 
 
 Presenters from various professional agencies and organizations in the community 
 
Extension provides research-based support to those involved in the creation and 
implementation of field days. We have put together an extensive guidebook, customized 
workshops, and other tools to assist you in designing your field day using best practices. 
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 What are Good Field Day Best Practices?   Watch some videos 
 
Make your field day a success! Well designed field days 
facilitate the creation of memories that may help students 
better understand information learned. Here are six best 
practices to create a successful field day: 
 
Learn more… 
A 
 
 Integrate marketing into your planning process. 
Marketing processes help you design a program that 
meets participants’ needs, effectively informs them of 
its existence, and explains why it is important to 
them. A well-planned marketing campaign can make 
your existing programs more effective, leading to 
more participation and even allowing you to generate 
more revenue. 
Learn more… 
B 
 
 
 Structure your field day around a single theme. 
Experts suggest that themes help students to group 
information and better retain it by providing a 
framework that relates the many facts presented to 
them.  
Learn more… 
C 
 
 Assess your audience before the event. Learning 
about the needs, interests and experiences of the 
participants attending your event is the foundation of 
effective planning, marketing, and teaching. 
Learn more… 
D 
 
 Plan your setting for effective education. A well-
chosen site can provide a unique, inspiring 
experience for students. Your event layout can 
influence interactions among participants. 
Learn more… 
E 
 
 Use experiential teaching methods. Learning is 
enhanced when students are exposed to hands-on, 
inquiry-based experiences. 
Learn more… 
F 
 
 Develop and implement program evaluation 
methods. Thorough evaluation assists you in looking 
beyond participant satisfaction to learn something 
about their changes in attitudes, knowledge, or 
behavior after the field day program. 
 
Learn more… 
G 
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Conducting a Field Day 
 Like many field trips, well-designed Field Days facilitate creation of memories that may 
help students better understand information learned. These memories often add a positive 
twist to learning. 
  
Four players tend to preside over design 
and delivery of field days: 
 Organizers 
 Presenters 
 Teachers 
 Adult Volunteers 
 
 
H 
 
 
 
I 
 
J 
K 
 
L 
How do I organize a Field Day? This comprehensive guidebook is useful to organizers, 
presenters, teachers and volunteers of field days. It includes how to plan for large crowds, 
bad weather, age-appropriate activities and more. If you've never hosted a field day before 
or even if you have, Best Practices for Field Days can take the worry out of organizing one.   
 
How do I find organizers, presenters, and volunteers for a Field Day? The Field Days 
Event Calendar. It’s easier than ever to find Field Days and Water Festivals. Search for 
events near you. Promote your event. Find presenters and volunteers. 
 
Where can I get training on designing and delivering Field Day events?  
 Environmental Education Conference Workshop. Become a trained organizer. Be 
part of Making the Most of North American Field Days and Water Festivals! 
 We will work with you to create a customized workshop catered to your specific 
needs. 
 Print the Make the Most of Your Field Days brochure to learn more about how to 
make the most of your field days. 
 
 
Characteristics of a Good Field Day 
M 
 
Certain characteristics need to be put in place by Field Day 
organizers and presenters. View a list of these characteristics and 
some video clips. 
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Assessing a Field Day 
 
The Best Practices for Field Days (BPFD) Assessment Tool provides systematic 
observation methods to evaluate the success of Field Days in meeting intended 
educational outcomes. It focuses evaluator observations to help organizers improve 
learning conditions and to help presenters develop their skills. Using this assessment tool 
will improve programs and enhance the student experience. 
 
 
The BPFD Assessment Tool 
measures and assesses the 
conditions available for learning to 
take place in an informal science 
setting. It is composed of two 
parts:  
 
 The Individual Assessment Tool to evaluate stations throughout the day  
 The Holistic Assessment Tool to evaluate the day and incorporate the 
Individual Assessment Tool information 
 
 
Why is the BPFD Assessment Tool Important?  By targeting coordinators and 
presenters who implement Field Days, the BPFD Assessment Tool can increase the 
impact of Field Days for thousands of fourth, fifth, and sixth grade students in Minnesota 
and throughout the country. Using this tool can benefit students and teachers by closing 
the gap between current experiences and best practices. 
 
N 
Where can I get training on the BPFD Assessment Tool?  Stephan? 
 
 
 
O 
 
 
How can I refresh my training on assessing a Field Day?  Go through a refresher 
course about the Field Day assessment process and coding a Field Day. 
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Field Day Best Practices Background and Development 
 
The BPFD Assessment Tool was developed by a team from the University of Minnesota 
Extension Service, Ohio State University, and the Institute for Learning Innovation (with 
involvement from numerous individuals and institutions across the United States).  
P 
 A support publication, Best Practices for Field Days, provides in-depth information 
on Field Day development and lists educational offerings. 
Q 
 Developing a tool to optimize the learning experience for students at 
Environmental Field Days.  
R 
S 
T 
U 
V 
 The BPFDs Assessment Tool was developed based on a review of the literature 
and is grounded in informal science education theory. A team of experts and 
practitioners synthesized their experiences and knowledge of literature to build this 
observation-based assessment. This team was employed to determine which 
educational characteristics need to be addressed for effective Field Days. Pilot 
testing was used to refine the tool at Field Days during spring 2007, fall 2007, and 
spring 2008.  
W  Individuals and Institutions Involved in Development 
X  Bibliography 
 
Contact Information 
 Nathan J. Meyer 
Program Manager 
Best Practices for Field Days 
Regional Center, Cloquet 
179 University Road 
Cloquet MN 55720 
Email: meyer179@umn.edu  
Phone: 888-241-0724 
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A 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_1.html 
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B 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_2.html 
 
 
 
DRAFT 9/25/09  Marketing for Field Days 
DRAFT 9/25/09  Page 9 
C 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_3.html 
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D 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_4.html 
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E 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_5.html 
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F 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_6.html 
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G 
http://www.extension.umn.edu/distribution/naturalresources/components/8208_7.html 
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H  
http://shop.extension.umn.edu/PublicationDetail.aspx?ID=1693 
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I  
http://www.extension.umn.edu/FieldDays/Calendar/ 
 
 
DRAFT 9/25/09  Marketing for Field Days 
DRAFT 9/25/09  Page 16 
J  
http://www.extension.umn.edu/FieldDays/environmental-workshop.html 
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K  
http://www.extension.umn.edu/fielddays/offerings.html 
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L 
http://www.extension.umn.edu/fielddays/brochure.pdf 
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M  
See Characteristics Field Days 083109.doc 
(will be a web page, not a document) 
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N  
???? 
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O  
See 0_Refresher Field Days 092009.doc 
(will be a web page, not a document) 
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P 
http://www.extension.umn.edu/distribution/naturalresources/DD8208.html#first 
 
 
 
DRAFT 9/25/09  Marketing for Field Days 
DRAFT 9/25/09  Page 23 
Q 
http://www.extension.umn.edu/fielddays/evaltool.html 
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R 
BPFDs Assessment Tool Background and Development.pdf 
[taken from Observation Protocol for BPFDs 091008.doc] 
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S 
Delphi study 
Wendy working on this 
 
T 
Focus group study 
Wendy working on this 
 
U 
Reliability study 
Wendy working on this 
 
V 
Validity study 
Wendy working on this 
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W 
Individuals and Institutions Involved in Development.pdf 
[taken from Observation Protocol for BPFDs 091008.doc] 
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X 
Bibliography Field Days.pdf 
[taken from Observation Protocol for BPFDs 091008.doc] 
 
 
 
